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~ Forster

CHANGE is our reason for being
+

We use the power of communications
to inspire CHANGE

-

Sector leaders for social and
environmental CHANGE
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Client experience

Not-for-profit

ACEVO

Amnesty International
BAPRAS

Bike Week
BioRegional Development
British Red Cross
BWEA

Crusaid

Fairtrade Foundation
Futurebuilders
OPF/Gingerbread
Practical Action

Save the Children
Soil Association
UNICEF

VSO

WaterAid

WRVS

YWCA

Public

DCSF

DECC

Department for Transport
Department for Work & Pensions
Department of Health
Environment Agency
Home Office

Knowsley PCT

Oldham Partnership
National Treatment Agency
NICE

Teacher Training Agency
The Royal Parks

Tower Hamlets PCT
Worcester CC

WRAP

Youth Justice Board

Private

Big Issue Ltd

Bovis Homes

Good Energy
Grosvenor Rural Estates
KPMG

Loch Fyne

Mothercare

Nokia

Organix

Reckitt Benckiser

Solar Century

Standard Chartered Bank
Vodafone
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Branding your cause
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Challenges for charities

A Standing out from the crowd: Rising noise

A David and Goliath: Up against it
A Smoke but no fire: Genuine outcomes

A Getting your ducks in a row: Integration
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It matters what people think
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i é iftheworldisto change
for the better
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What people think and
feel about your brand shapes action

- Blelgle]§s
Campaigners

~ Decision makers

Clients/beneficiaries
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