How charities punch
above their weight using
media relations, social
media and celebrities
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ADVERTISING

I'M A GREAY
LOVER'

1. MARKETING

A Advertising vs. PR
A What is PR?

A How does it work?
A Be clear about what

you want to achieve
A Know who you are
talking to, what you are ‘
saying , and what you
want them to do

3. PUBLIC RELATIONS
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A Mine your own work for news
A Create news proactively
A Piggy back other news
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PIGGY BACKING NEWS

A Monitor the daily news; make
statements

A Be aware of forward features, g5
offer yourself as a resource

A Plan around awareness days and
weeks and major events

A Keep in touch with stakeholders,
competitors etc, be ready to
comment on their stories
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A Remember it is free

A Be daring, brave and confident
A Clarify key messages and repeat them ove
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CELEBRITIES

WHAT TO DO WITH THEM

Innovative photo
Video
Media time

Agreement in writing
Statement of support
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