Full value – understanding and communicating your success, CharityComms Jan09  

Exercise 2: work in groups of four.  One person acts as the case study.
Quick communications plan
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How will you communicate your value to these different audiences?  What methods, channels and products will you use? Be creative!





What information about your value will help make them change? 








1.





2. 





3.

















Who are your priority audiences and how do you want these audiences to change as a result of hearing about your value?





1. Audience: 				Change:





2. Audience: 				Change:





3. Audience: 				Change:














