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Tip 1:   review

ÃWhat are you currently using for 

marketing?

ÃWhat are you trying to achieve?

ÃWhat action do you want taken?

Shoestring outcome: a sense of value on what you already do 

and ability to assess potential of all future marketing yourself



Tip 2:   get the audience right

ÃWho do you need to target?

ÃUnderstand your audience on a 

shoestring

ÃMulti - task but know who you are 

communicating to at each stage

Shoestring outcome: Better audience understanding and 

better response rates to marketing



Tip 3: consistency

ÃMission, vision, values

ÃEssence

Ã Language ïtone, features & benefits

Shoestring outcome: clarity on who you are, and 

improved impact with language



Tip 4: work with your budget

Ã Find the free stuff

ÃDo one thing at a time

Ã Learn the techniques that work best 

in that medium

Shoestring outcome: No additional pressure on your 

budget and maximisation of impact where you do spend









Tip 5: online lessons

ÃNew online strategies

ÃWebsite maximisation

ÄKeep tasks above the fold

ÄActivity that changes

ÄSticky content

Shoestring outcome: More hits to your website, 

improved viral reach




