
Marketing and communication on a shoestring

Nick Aldridge, CEO, MissionFish



eBay for Charity –workshop later

ÅHelps charities raise funds on eBay, by

ïEnabling charities of all sizes to raise funds by trading in the eBay 

marketplace. 

ïGiving over 16 million regular eBay.co.uk users a secure and 

efficient way of donating a percentage of their sales to charity (and 

making a donation when they shop) 

ÅThe programme is managed by eBay and MissionFish, a registered 

charity, in partnership.



Know how to spot a great gimmick



But keep your campaign coherent



Look for partners who have reach

"Thanks so much for all your help. It 

was a great example of how successful 

charity auctions can be. We were 

thrilled with the outcome of our auction 

and are already thinking of other charity 

events we can run on eBay for Charity." 

Mihiri Bonney, The Mirror



Keep it simple, and focus on execution



Don’t get too carried away by new technology

Focus on what your supporters and beneficiaries use, and what will work for 

your message. You need demand and strategic fit, not just capability. 

ÅMany Facebook applications are only used by the people that developed 

them

ÅBlogs need to be interesting/informative/useful, not just self-expression

ÅIt may be difficult to find (for example) excluded older people on Twitter



Find out what others are doing…

Five big trends in online fundraising:

1) Stories, not annual reports

2) Engage and explain, then fundraise

3) From walled garden to public park: beyond your own website

4) Integrate the online work ïit needs to fit your overall message

5) Use partners to reach new audiences

Passion, Persistence and Partnership: MissionFish, IoF, nfpSynergy

15,000 copies downloaded from www.missionfish.org.uk

http://www.missionfish.org.uk/
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