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Mar keti ng and PReéew

Sell i nge.
Knowing your product
Knowing your customer
Knowing your limits




Why game?

. Why are you doing marketing and pr?
. Marketing plan?é jJust




Strengths and weaknesses.

Passionate , Risky

Strong believes . No funding
Great trustees ,  Charity surviving
Brilliant volunteers . No staff

Can do will do attitude ., Only 2 years old

Abllity to inspire
Great Mentor
Saving lives



Know you challengers

. 5 male cancer charities.
. Broad approach-

. Know their strengths and weaknesses
. Who would you partner with
., Donot <copy.




Tools of the trade

. Mentor . Passion-
. Volunteers . Commitment-
. Trustees . Hard work-

You can achieve anything!




Tools of the trade

. New media
Face book
You tube

. Plan
. Case studies.



Media can be friendly

. Research
. Timing Is everything
. Plan

. Planned Contact



The challenge- No money?

. Rise to the challenge
. Donot pay

. Be creative

. Be innovate.

. Mr testicles challenge.
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