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The Web in General
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The Web and Us

Comment is free

Is the web affecting the way our brains
work? It's a thought

The internet may be changing the way we think. Perhaps we'll have
to learn again how to concentrate

Tweet this (83)
E) comments (37)

Observer editorial
The Observer, Sunday 13 June 2010
Article history
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Some technologies change aspects of our lives — how we work, travel or
play. Few alter our whole way of being.

It is now a decade or two into the internet revolution and we are still
struggling to grasp its vastness. One vital new development is research
into the way our reliance on the web for information and communication
might be changing the way we think. This new field of inquiry has been

summarised and popularised by the writer Nicholas Carr in The Shallows:

What the Internet Is Doing to Our Brains, a book that has stirred fierce
debate on and offline.

A key observation in the book is that large amounts of time spent
browsing the web appear to affect neural pathways, with implications for
the way we respond to information and form memories. Crudely
speaking, we skim the surface of knowledge, covering more, absorbing
less. That assertion will not surprise those of us who switch endlessly
between email, web and phone. We know our attention spans have
atrophied. Still, it is alarming to think the change might not be habitual,
but neurological.

Sceptics observe that the brain has developed over hundreds of
thousands of years. It is unlikely to be reconfigured in what, in
evolutionary terms, is a split second.

But the science of how we turn data into consciousness and memory is

too little understood to rule out the idea that the web is having an impact.
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1. He pioneered upskirt shots. Can we pay a
bigger tribute?

2. Steve Bell on the Saville inquiry into Bloody
Sunday

3. Bloody Sunday: Put Britain in the dock

4. Has Kylie got Kabbalah?
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Mind Over Mass Media Your Money E-Mail

By STEVEN PINKER

Truro, Mass. [E3 FaceBOOK See Sample | Privacy Policy

TWITTER
NEW forms of media have always caused moral panics: the printing

. RECOMMEND - -
press, newspapers, paperbacks and television were all once denounced I DRIES VAN NOTEN
as threats to their consumers’ brainpower and moral fiber. = El_ﬁﬁnl_N 7o

So too with electronic technologies. PowerPoint, we're told, is reducing & PRINT
discourse to bullet points. Search engines lower our intelligence, @ REPRINTS

encouraging us to skim on the surface of knowledge rather than dive to SHARE
its depths. Twitter is shrinking our attention spans.

But such panics often fail basic reality checks. When comic books were iyl
L
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% Sign up for a preview of the week in finance, sent every
Published: June 10, 2010 @ Monday.
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A quarterly magazine of
urban affairs, published by
the Manhattan Institute,
edited by Brian C.
Anderson.
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ALAIN DE BOTTON
On Distraction

Our minds need to go on a diet.

0ne of the more embarrassing and self-indulgent challenges of our time is
the task of relearning how to concentrate. The past decade has seen an
unparalleled assault on our capacity to fix our minds steadily on anything. To
sit still and think, without succumbing to an anxious reach for a machine, has
become almost impossible.

The obsession with current events is relentless. We are made to feel that at
any point, somewhere on the globe, something may occur to sweep away old
certainties—something that, if we failed to learn about it instantaneously,
could leave us wholly unable to comprehend ourselves or our fellows. We are
continuously challenged to discover new works of culture—and, in the
process, we don’t allow any one of them to assume a weight in our minds. We
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Currency Overload: Always On/Rolling Everything
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Some of whatodos there I s good

A And the rest is noise
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Within the Web (Now)
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Attitudes to Social Networking

AWhich of the following apply to you with rega

Ihave got back in touch with old friends

|like to keep my friends informed of what | am currently doing

Theyreally help me to keep up with friends and organise my
social life

| have set up restrictions to limit who can see my profile page

I have met new people online that | then met in person

I have regular contact with people online that | have never

met in person

I spend more time on them than | probably should

lam worried about who can access information about me

The more luse social networking sites, the less I do other

activities like watching TV or listening to the radio
I pass on recommendations of products and services to

friends and family
| visit certain

Ipass on vouchers or special offers | have seen to friends

and family
| woul dnodt mind companies | m interested in advertisin:

me via my profile

0% 10% 20% 30% 40% 50% 60% 70% 80%
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Social networks and marketing

FRIENDSHIP IS STRONG, BUT THE
WHOPPER® IS STRONGER.

Only 4% agree
“I wouldn't
mind
companies |
am interested
In advertising
Use this application and be rewarded with a free to me via my

flcame-broiled WHOPPER® when you sacrifice

10 of your Facebook friends. Each friend will p rOfi Ie,,

be notified so choose wisely.
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Change inside the Web is so Fast
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Connect Digg with my Facebook account

gy [ faceboo

Currently logged in as:
John Smith (Switch User)

M Allow Digg to know who | am
and access my information

71 Always remember me on

Digg

Social networking across platforms and the web
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Save

‘ Save to ShareBox
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Much slower change: Web-access points
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Social media- friendly phones

Google latitude

Fred wants to hang out with hus frends, and
checks to see vibere they are.
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Late 08: Use of social networks on a mobile is low
although it is the 3rd most popular activity

"Which, if any, of the things | read out have you done on the internet via your mobile phone?"

Used instant messaging

Checked latest
news/weather/sports

Communicated with
results

someone via a social
networking website

SRR e



Increase functionality = increased usage

Accessed a social networking site on a mobile phone % by type of mobile phone user

iPhone users

Smartphone users

All mobile phone users
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Later 09: Social Media by Phone

Sl ATET = 9:42 AM

facebook
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who believe that eating fierce animals will make them fierce, they assume that watching
quick cuts in rock videos turns your mental life into quick cuts or that reading bullet points

and Twitter postings turns your thoughts into bullet points and Twitter postings.

Jes, the constant arrival of information packets can be distracting or addictive, especially t

phenomenon. The

[people with attention deficit disorder. But distraction is not a new
solution is not to bemoan technology but to develop strategies of self-control, as we do wiil

every other temptation in life. Turn off e-mail or Twitter when you work, put away you
Blackberry at dinner time, ask your spouse to call you to bed at a designated hour.

And to encourage intellectual depth, don’t rail at PowerPoint or Google. It’s not as if habits of
reflection, thorough research and rigorous reasoning ever came naturally to people.
hey must be acquired in special institutions, which we call universities, and maintained
vith constant upkeep, which we call analysis, criticism and debate. They are not granted by
[propping a heavy encyclopedia on your lap, nor are they taken away by efficient access t
information on the Internet.

he new media have caught on for a reason. Knowledge is increasing exponentially; humar
brainpower and waking hours are not. Fortunately, the Internet and informatior
echnologies are helping us manage, search and retrieve our collective intellectual ou
different scales, from Twitter and previews to e-books and online encyclopedias. Far fror

making us stupid, these technologies are the only things that will keep us smart.

Steven Pinker, a professor of psychology at Harvard, is the author of “The Stuff of Thought.”

Acversion of this op-ed appeared in print on June 11, 2010, on page A31 of
the New York edition
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Claim your Free Reading from this accurate & talented Astrologer o
now
AboutAstro.comihoroscope

ING Direct

2.75% AER Guaranteed for 1 Year When You Open An Account
Today

INGDirect.co.ukiSavings

Boost Your Brain Power
Free Report: Repair Your Aging Brain in Just 15 Minutes a Day
www.PrimalForce.net

MORE IN OPINION (1 OF 25 ARTICLES)
Editorial: From the Oval Office
Read More »
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Some suggestions

1.

Do not add to noise/fat/dust/overload i simplify the complexity

Make it lucid

Make it meaningful

Get it to people who want it, in the best package

Look to change

nVision@



How important Is digital?

24 June, 2010

Rachel Beer
Founding Partner

."‘ beautiful world
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Why is digital
media so
Important?
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Exhibit A:
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amazon CO UK Hello Rachel. We have recommendations for you. (Not Rachel?) Summer Sale deals, plus Prime FREE One-Day Delivery
N 2

Rachel's Amazon.co.uk @ Deals of the Week = Gift Cards | Gifts & Wish Lists Your Account | Help
Wish List
Music Advanced Search ‘ Browse Genres ‘ New & Future Rel llers ‘ Compilations ' Classical ’ Music DVD ‘ Bargains ‘ Sell Your Music ‘ MP3 Downloads
New Arrivals Music > Alternative & Indie
Any Release Date

Last 30 days (543) Showing 1 - 12 of 177,690 Results Sort by [ Bestselling @

Last 90 days (1,560)

Next 90 days (428) 1. oo Time Flies 1994-2009 by Oasis (Audio CD - 2010)

SR ma Buy new: £8.93

Department A

12 new from £7.49 1 used from £10.95

< Music
Download MP3 Album: £7.99
Alternative & Indie
Alternative & Indie Jmaack
Rock (45,991) Eligible for FREE Super Saver Delivery.
Alternative Metal (7,969) ety & (8)
Dark Wave (1,719)
Emo (2,841) 2. Sigh No More by Mumford & Sons (Audio CD - 2009)

! Buy new: £8.95

24 new from £8.95 2 used from £20.00
Download MP3 Album: £4.99

In stock

Garage Rock (4,865)
Goth Rock (2,347)
Grunge (2,067)

Industrial (4,757)

Lo-Fi (2,206)
Eligible for FREE Super Saver Delivery.
New Wave (2,224)

Post-Rock (2,649) ooty (v (114)
Punk (27,904) o =
Florance + tha Mack Lungs by Florence + The Machine (Audio CD - 2009)
Region Y. Buy new: £7.00
All Regions

29 new from £6.00 2 used from £8.82
Download MP3 Album: £7.00
In stock

USA & Great Britain (168,905)
Latin America (269)

Italy (110)

Middle & East Asia (280)

> See more... Yoirdnkody [v] (159)

Eligible for FREE Super Saver Delivery.






flickr. o

Home You Organize & Create

Signed in as Rachel Beer =2 (4 Help Sign Out
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Contacts Groups Explore Search

Explore / Tags / longestday Siideshow [

Sort by:
Most recent + Most interesting

longestday clusters

Explore and refine this longestday list
with our wonderful clustery
goodness!

Related tags:

sunset, solstice, summer,
summersolstice, evening,
midsummer, night, beach, sunrise,
dawn

W? Find similar things on
Yahoo! image search
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Sky.com

[?‘ Sky Player

Home Live TV On Demand Channels

What is Sky Player?~
Live TV

TV on demand

Sky TV customers »
Mot a Sky TV customer #

Ways to watch »

Watch TV from Sky online

Sky Player is the home of Sky TV online - it's Sky,
but on your computer and TV connected box.
Programmes from up to 47 top channels including
Sky Sports, Sky Movies, the BBC, National
Geographic Channel and Disney Channel.

Watch selected channels live online, or watch TV
on demand at a time that suits you.

Sign up

Who is it for?

Sky TV customers

If you're a Sky digital satellite customer you can watch
programmes from channels in your TV package for free.
For example, if you're a Sky1 subscriber, Sky1's top shows are
available to watch online for free for 30 days after they first
aired.

Join Sky = Sky Customers  Email & Tools

Sign up Sign in
What is Sky Player? Blog Help

Search

Non Sky TV customers

Now you can watch Sky TV programmes without a dish or
long term contract. With our monthly subscription you can
watch selected channels live, plus there's a great choice of
catch-up programmes to watch on demand. Minimum contract
is just one month. You can also rent or buy single episodes
with no commitment.






