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Trends to Watch For
2010 onwards



The Web in General



The Web and Us



But...



Or?



Currency Overload: Always On/Rolling Everything



Some of whatôs there is good

ÁAnd the rest is noise



Within the Web (Now)



Attitudes to Social Networking
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I wouldnôt mind companies I am interested in advertising to

me via my profile

I pass on vouchers or special o ffers I have seen to friends

and family

I visit certain brandsô profile pages

I pass on recommendations of products and services to

friends and family

The more I use social networking sites, the less I do other

activities like watching TV or listening to the radio

I am worried about who can access information about me

I spend more time on them than I probably should

I have regular contact with people online that I have never

met in person

I have met new people online that I then met in person 

I have set up restrictions to limit who can see my profile page

They really help me to keep up with friends and organise my

social life

I like to keep my friends informed of what I am currently doing

I have got back in touch with o ld friends 

Source: nVision Research

Base: 383 respondents aged 15+ who have used a social networking site, GB, 2009

ñWhich of the following apply to you with regard to social networking sites?ò



Social networks and marketing

Source: nVision Research

Base: 383 respondents aged 15+ who are members of a social networking site, GB, 2009



Change inside the Web is so Fast



Social Networking

Social networking across platforms and the web

Source: nVision

2009



Much slower change: Web-access points



Social Networking

Social media- friendly phones

Source: nVision

2009



Social Networking

Late 08: Use of social networks on a mobile is low 

although it is the 3rd most popular activity

"Which, if any, of the things I read out have you done on the internet via your mobile phone?"

15%
12%

8%
Used instant messaging

Checked latest 

news/weather/sports 

results
Communicated with 

someone via a social 

networking website

Source: nVision Research

Base: 877 internet users, 16+, UK, 2009



Social Networking

Increase functionality = increased usage
Accessed a social networking site on a mobile phone % by type of mobile phone user

55%

13%

30%

All mobile phone users

Smartphone users

iPhone users

Source: comScore World Metrix/nVision

Base: Mobile phone users aged 13+, UK, 2009



Later 09: Social Media by Phone



In the end, medium Í message



Some suggestions

1. Do not add to noise/fat/dust/overload ïsimplify the complexity

2. Make it lucid

3. Make it meaningful

4. Get it to people who want it, in the best package 

5. Look to change



How important is digital?

24 June, 2010

Rachel Beer

Founding Partner



Why is digital 

media so 

important?



Because 

itõs common 

currency



Whether we 

like it or noté



And I meet 

a lot of people 

that donõt!



But you canõt

dispute the 

evidenceé



Exhibit A:



Exhibit B:



Amazon music












