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What encouraged you to become a corporate member of CharityComms?

We write and produce publications for not-for-profit organisations including: charities, schools, hospitals, housing associations and local authorities. I was drawn to becoming a corporate member of CharityComms as I like the idea of having the opportunity to network with communications professionals working in the charity sector.

As corporate members you can come to all CharityComms seminars for free and our conferences at the discounted flat rate of £150. Have you taken advantage of this? 

Yes, I’ve attended several of your events, which has been useful for me to network. I like having the opportunity to talk to delegates on an equal footing instead of trying the hard sell. I came to a seminar recently and I got chatting to some people attending the event who asked me lots of questions about what I do professionally. We were all delegates at the same event, so we all had similar professional interests. It is very likely that the people you meet at these events will be interested in what you do, which is a great starting point for making new contacts.

What is the most useful benefit of corporate membership for you?

For me, the one-to-one, person-to-person contact you get from meeting people at CharityComms’ events is extremely beneficial. I’ve spoken at a CharityComms conference, and will have an exhibition stand at an upcoming conference, which again provides great opportunities to network. I find our web presence in the suppliers section of the CharityComms website valuable and I have also written an article for your site, which has generated traffic to my website. I’ve been a corporate member for a couple of year now, as I think membership of CharityComms is really good value for money.
